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Health message framing

• Health messages can be framed to highlight either 

• The benefits of engaging in a particular behavior (a gain-frame) OR

• The consequences or risks of failing to engage in a particular behavior (a loss-
frame)
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At risk messages in health communication

• “Smoking kills you”

• “Not exercising regularly can make you gain weight”

• “Performing balance exercises will reduce the chance that you will fall 
again”
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Gain-framed or benefit-based health messages

• “If you quit smoking using this help line, you can save almost $2,000 a year”

• “Exercising regularly can help you lose weight”

• “Tailored exercise can keep you strong and independent”
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Health message framing effects on attitudes, 
intentions, and behaviour

• A meta-analyis review of 94 studies 

• Gain-framed messages were significantly more likely than loss-framed 
messages to promote prevention behavior

Gallagher 2012

• Participants prefer positive recommendations ie “Prevention is better than a 
cure” rather than the negative element of fear 

Khong et al 2017

Why do you think gain framed messages are more likely 

to promote exercise engagement when compared to loss 

framed messages?
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BRAINSTORMING 
POSITIVE HEALTH 

MESSAGES

Write down positive messages 
for physical activity to prevent 
falls 



FOR THE CASE STUDIES

1. What advice, 
encouragement would you 

give this person?

2. How would you tailor 
promotional materials with 

this person in mind


