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1. Our work in social sport –
targeting less active 
Victorians

2. What we have learnt: 6 key 
principles 

3. Where you can find more 
information  
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VicHealth
The world’s first health promotion foundation

Established
30 years ago, funded
by a tax on tobacco

Vision: one million more
Victorians to have better

health and wellbeing by 2023

Our five strategic imperatives

Encourage regular
physical activity

Prevent
tobacco use

Prevent harm
from alcohol

Promote
mental wellbeing

Promote
healthy eating
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Trends in physical activity and 
sport participation are shifting.

Nearly half of Australians do not 
do enough physical activity to 
benefit their health
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Who we targeted 
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Social Sport

Most flexible, 
Less structured
Less competitive

Less flexible, 
More structured
More competitive

The spectrum of opportunities for physical activity as part of everyday life 
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Our sport investments 2015-18
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Active Club Grants - Vicsport LGA Forum Building Better Clubs
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Barriers Motivations
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“My body isn't up to playing 
outdoor soccer any more.

Mixed sevens was a great format 
… that was still at an intensity I 
could handle.”

Participant feedback 
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“I liked that it was at the 
same place every week so 
we didn't have to drive all 
over town to get to games”

Participant feedback 
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Top 5 motivations for participating 
• having fun
• spending time with friends 
• improving fitness levels
• learning new skills 
• meeting new people
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WALKING FOOTBALL VIDEO
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“It was not an intimidating 
experience. 

It was lots of fun and the 
deliverers were very helpful 
and encouraging”

Participant feedback 
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“The wonderful sense of humour 
and calm wisdom of the instructor 
inspired confidence.

My partner and I thoroughly 
enjoyed the experience.”

Participant feedback 
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Strategic fit

Organisation
buy-in

Partnerships

Value 
proposition

Brand 
presence

Costs and 
revenue 

Program 
resources

A growth 
plan
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Active Club Grants - Vicsport LGA Forum Building Better Clubs
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Insights Forum 

September 18th

Sign up for updates and to join the 
forum

Want to know more?

Website now live! 


